Campaign analysis: Tolna 2
Analysis of the campaign of the candidates running in the by-election in the individual constituency of Tolna 2
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 Listajeles felsorolás, Fira Sans 12, sorkizártSUMMARY

· The first by-election since the appearance of Péter Magyar and the Tisza Party was held in the Tolna 2 individual constituency for a seat in parliament. Although the polls show that their support is similar to that of Fidesz, or even slightly higher, the party did not put forward a candidate.
· The stakes of the election are no longer for one of the big parties to show that they are the strongest, but rather whether a weakening Fidesz or the long-standing opposition parties - which have been close to or below the threshold for a long time - can show that they are not as affected by Tisza as the public opinion polls suggest.
· The district has been heavily pro-Fidesz in the past, so Krisztina Csibi's victory in the absence of Tisza is no surprise at all. Csibi was helped not only by Fidesz's local entrenchment, but also by the fact that her person was linked to former district representative Árpád Potápi. In addition, Csibi also visited all settlements of the constituency, where she managed to establish a relationship with non-urban voters who make up about 60% of the constituency's population.
· Although several of Csibi's opponents are better known politicians, the Potápi factor, previous networking and of course Fidesz's support left no doubt about her victory.
· Although it is difficult to discern how much of the result was due to Csibi and how much of it to the party logo, but compared to her opponents, Csibi's campaign was the strongest.
· The lack of Tisza's candidacy, low turnout and the specific terrain mean that it is not worth drawing long-term conclusions about national politics.

BEVEZETÉS (FIRA SANS 16, 1-ES SORKÖZ, KÖVÉR, KISKAPITÁLIS)THE ELECTION

Árpád Potápi has been the representative of the Dombóvár-based constituency since the electoral system was changed in 2014. He won his mandate in 2014 (although he had already been an individual representative in Tolna County), and won the confidence of the majority of voters again in 2018 and 2022. Moreover, Potápi has been able to win the district with increasingly better results, with 48% in 2014, then 58% and 62%. With Potápi's death, therefore, a seat of a locally deeply entrenched representative became vacant. The constituency includes 58 municipalities, most of which are villages or large towns, with only two cities - Bonyhád and Dombóvár, the constituency’s headquarters. These two municipalities are interesting not only because these are the only cities in the constituency, but also because about 40 percent of the population of the constituency live in Dombóvár and Bonyhád, about 30,000 people. A campaign in the district should therefore focus on 56 municipalities and two small cities at the same time, since these two groups represent a similar number of potential voters. Potápi's entrenched position is shown by the fact that he won in 2022 with confident results in both villages and in Bonyhád and Dombóvár. However, while in the villages and Bonyhád this translates into 67% and 65% respectively, in Dombóvár he achieved a significantly worse result, still 53%, i.e. an absolute majority of the vote. Here, however, the opposition candidate Lóránd Szabó got 35% of the vote, which is still significantly lower than Potápi's, while in Bonyhád he got only 27% of the vote, and in small villages 23%. Potápi's popularity in the constituency exceeded that of Fidesz, which is best demonstrated by the fact that while the governing parties won 54% of the vote in 2022, Potápi won the district with 62%, as mentioned above.
According to the 2011 KSH (Central Statistical Office) data, about 8 percent of the constituency have a university degree, and about 29 percent have a high school diploma. Over the same period, the national figures were 16 and 28 percent respectively. In the 3rd quarter of 2024, the unemployment rate in Tolna County was 7.1 percent, making it the county with the fourth highest unemployment rate in the country. Meanwhile, the national rate for this period was 4.6 percent.  
The stakes of the by-election may seem marginal at first glance. If the district were lost, Fidesz-KDNP's two-thirds majority in the parliament would not be lost, so a victory would mostly be a show of strength. The same is true for a strong showing. The candidacy of the Tisza Party could have created an interesting situation, as Péter Magyar's party came close to or even overtook Fidesz in several opinion polls in the last months of the year. For a long time, it was a big question whether they would run in the election, and analysts put forward a number of arguments for and against this. A victory against Fidesz in a district so dear to the ruling party would have meant a huge change in the balance of power, as the government and the media associated with it could no longer have downplayed Tisza's strength by suggesting that opinion polls recording that strength were merely trying to influence public opinion. It is also true, however, that a narrow defeat would also have been a nice result for Tisza (the runner-up in the constituency has never reached 30% of the vote), but Fidesz could have communicated that there is nothing to see here and that the governing parties are still the dominant political force in Hungary. Tisza eventually decided to stay away from the election, but Fidesz's candidate will still have five challengers.
THE CANDIDATES

The candidate of the governing parties is Dr. Krisztina Csibi. Csibi has not previously held elected office. For many years she worked at the Bonyhád Joint Municipal Office, and from 2014 she was director of the House of Hungarians. By her own admission, Csibi was born in Bonyhád and currently lives in Kisdorog, which is also part of the constituency. There is relatively little information publicly available about Csibi, and her Facebook page as a politician has only been active since the beginning of the campaign, which is interestingly why she has relatively few followers online, with only 2.7 thousand. This puts her in fourth place in the field of six in terms of online reach. However, one should not overlook the media influenced by the governing parties in terms of online presence, including the county newspapers, which are also active in Tolna and play a key role in Csibi's campaign. 
Meanwhile, Mi Hazánk is running a nationally known candidate, Dóra Dúró, the party's deputy chairman. Dúró has already stood as an individual MP in 2022, but in Budapest's No. 6 constituency, where she came third with 4.86%, behind Botond Sára and András Jámbor, who won the district. Dúró's online reach far outstrips that of her competitors, with 332,000 followers on her Facebook page alone.
Interestingly, for the first time since the electoral system was reformed, an MSZP and a DK candidate are running against each other in a constituency. The better known of the two is the Socialist Party candidate, Gábor Harangozó, a former member of parliament and MEP for the party. Harangozó is not officially nominated by the Socialists, but is openly supported by the party. Harangozó also has a significantly higher online reach than his competitors, with 11,000 followers on Facebook.
The Democratic Coalition is fielding László Takács, the party's representative in Tolna County and former mayor of Grábóc, in the by-election. Takács was previously the DK candidate in the 2021 opposition primary election in the Szekszárd-based Tolna 1 constituency, but was eventually withdrawn under a coordination between DK and Jobbik, and DK backed the right-wing Róbert Bozsolik. Bozsolik was defeated in the primary by Tamás Harangozó of MSZP, who is the younger brother of the current Socialist candidate, Gábor Harangozó. Takács has the lowest Facebook reach of all the candidates, with only 515 followers on his social media platform (as of 3 January).
The last candidate with any party affiliation is Pál Ágoston, who is standing in Tolna 2 for the Second Reform Age. Ágoston is the communications director of 2RK and was previously the coordinator of the South Transdanubian region within the party. His politician Facebook page has also been live since the announcement of his candidacy, with 690 followers (as of 3 January).
The sixth candidate is Ernő Vilcsek, who was mayor of Jákfalva, Borsod-Abaúj-Zemplén county, with 480 inhabitants, from 2002 to 2024. Vilcsek is a member of a group called the Association of Political Stateless Persons and on his Facebook page, which has 5,000 followers, he often shares short videos in which, in his own words, speaks the language of the people.
CAMPAIGN THEMES

When analysing election campaigns, it is essential to look not only at the candidates themselves, but also at the campaign themes they are promoting. These become even more important in the case of a by-election, as less than three months passed between the death of MEP Potápi and the by-election, giving the parties little time to build their candidates around the issues they see as locally likely to win. The themes, as well as the constituency itself, are permeated by Potápi's personality, as shown by the fact that until the announcement of Csibi's candidacy, the rumour that Fidesz would run Potápi's daughter in the by-election had still been going around, as it was done in 2020 when Ferenc Koncz's death forced a by-election to be held, which was eventually won by the deceased MP's daughter, Zsófia Koncz, with Fidesz's support.
Krisztina Csibi's main campaign message is clearly her connection to Árpád Potápi. Her interviews focus on the memory of the deceased MEP, the work they did together with him in the past and her desire to continue the work Árpád Potápi had started for the development of the region. Csibi's desire to establish a stronger associative relationship with Potápi is not only expressed in words but also in performative actions. For example, the Fidesz candidate has erected a headstone for Potápi and has also won the support of Árpád Potápi's daughter. Carrying on Potápi's legacy is an interesting campaign theme also because it is the only meaningful message that Csibi communicates on all platforms, and she does not mention any concrete problems that need to be solved. The importance of winning the district for the government in a political situation as tense as the Tisza's emergence is also evident from the fact that nationally known Fidesz politicians have joined the campaign. István Nagy, Máté Kocsis and Gergely Gulyás have been touring the towns and villages of the constituency with Csibi, emphasising with every utterance that Csibi is the only person qualified to take over Potápi's job.

Another important theme of Csibi's campaign is local knowledge. People who go to Csibi's campaign events or just come across her online ads will know that she was born in Bonyhád and lives in Kisdorog. She is not the only one who has this local identity, but she further emphasises local knowledge by visiting all 58 municipalities before the holidays. During these visits, she typically takes part in some kind of event (sports competitions, leisure activities, etc.) where she highlights the values of the locality and its links with Potápi.
It is worth mentioning that Csibi's campaign is essentially a positive one. She herself operates with almost no negative messages, she does not comment on the MPs running against her at all (in fact, she doesn't really engage with them), she consistently emphasises her local roots. This does not mean, however, that there is not a strong voice in the campaign demonising political opponents, but this is not being carried by Csibi, but by the Fidesz press, most notably the county newspaper teol.hu. All opposition candidates, with the exception of László Takács, have been given the "parachutist" stamp, i.e. that they have no real ties to the Tolna 2 constituency. In the case of Ágoston from 2RK, it is only the lack of local knowledge and the resulting inability to represent Tolna issues, and in Ernő Vilcsek’s case, having been mayor of Borsod and his style of videos that come up, but Dúró was attacked due to Mi Hazánk’s populism as well as her having run as an individual candidate in Budapest in 2022. Gábor Harangozó is perhaps the most heavily attacked by pro-government media. Harangozó has been linked to corruption cases in the county newspaper, the article introducing the candidates talks about him thusly: 
"Gábor Harangozó, who started his political career in MSZP, is now running as an independent. However, his name is linked to several scandals, such as the MSZP "safe-deposit box affair", in which he allegedly left a party office with three million forints. In addition, his lawyer for years was Csaba Czeglédy, who was convicted of tax fraud. Although he has national political experience, he has been active mainly in Somogy and Budapest, so he lacks local ties and support in Tolna county.”[footnoteRef:1] [1:  https://www.teol.hu/helyi-kozelet/2024/12/ok-indulnak-a-januari-idokozi-orszaggyulesi-valasztason] 

Takács, a county councillor, not labelled a "parachutist", is being attacked for having repeatedly just about won the mayoralty of Grábóc, and for having tried to run in Bonyhád after Grábóc and appeared as a councillor in the county assembly, seeming to be a political adventurer. Takács is also accused of being incapable of effectively representing local interests at the national level, unlike Csibi (why Csibi, who has never held elected political office, is better suited to do so is not explained in the materials of teol.hu). The fact that Csibi gave the required number of signatures on the first day of the signature collection was intended to demonstrate the strength of localism at the beginning of the campaign. However, she was not alone in this, as Dóra Dúró and László Takács also submitted the required number of signatures on the same day.
As intense as Csibi's campaign is, Dóra Dúró's campaign is hard to see in comparison. Dúró's only local campaign issue is the demand for the construction of the M9 motorway, which is really important to the inhabitants of the district. Apart from this, however, she only translates her party's general messages into campaign slogans on her communication platforms (e.g. improving public safety, making village life more attractive to young people, calling for farmers' markets). However, she does not give any concrete details on how she intends to implement them. One of Dúró's main communication platforms is her Facebook page, where, apart from the national political topics she is promoting, there is very little content dealing with issues in Tolna. Up to 7 January, she had made a total of five appearances in the district, three in Dombóvár and two in Bonyhád. The event on 17 December was a discussion with Ernő Raffay, a well-known revisionist historian with a penchant for discussing freemasonry. In this case, the topic of the discussion was not local affairs, but "politicising freemasonry". She did not visit villages, which is interesting because in 2022 Gábor Tobak, the candidate of Mi Hazánk, achieved 7.66% in the 56 villages of the district, almost 2% better than the national result.
The campaign of Gábor Harangozó can be called spectacular even among these candidates. Although Harangozó says that he and his family have local ties (we mentioned earlier that his brother Tamás Harangozó ran as a candidate in 2022 in the constituency of Tolna 1), he is less building an image of a local patriot than of an expert who is aware of the problems of the local people. He has the best-developed programme of all the candidates, with a concrete reflection on several local issues. These include calling for the construction of the M9 motorway, which is already an issue for Dúró, the unblocking of the 611 main road, which is important for Dombóvár, the creation of jobs in the municipalities of the district in response to the high unemployment rate, and solving the funding problems of old people's homes in Bonyhád and Dombóvár. Plus, his messages are further emphasised by well-known MSZP politicians such as István Hiller, who spoke to Harangozó at a residents' forum, and Imre Komjáthi, who not only joined the campaign in the field, but also spoke at a parliamentary session about the importance of building the M9 motorway, and the recording of his speech was used by Harangozó during his campaign. To reinforce his image as an expert, the MSZP emphasises Harangozó's experience in agricultural policy, which it believes the district needs because of its settlement structure (56 municipalities, 2 small cities). Accordingly, after Csibi, Harangozó seemed to be particularly active in visiting the settlements of the district, like his Fidesz opponent, he also visited several villages in the Tolna 2 constituency, but he did not keep the same pace during the campaign as Csibi. Harangozó spent most of his time in Dombóvár, which, if winning is not the goal, could be a political reality. As explained earlier, Dombóvár is somewhat different from the other municipalities in the district in terms of party preference, where Fidesz is least strong, and the opposition has the best chance of winning. If MSZP's primary goal is to achieve a result that shows that they can still get into parliament, convincing a large enough number of Dombóvár residents, who are already more receptive to left-wing messages, to vote for them, with a result of even double-digit percentages, could give the Socialists a boost.
Like Harangozó, Takács also identifies specific issues and agenda items that he would stick to if elected. The most important message is job creation, which he believes would not only improve the lives of those living here, but also counteract the outward migration that characterises the region. To this end, he sees the construction of an industrial park in Dombóvár as the best means. He also addressed the state of the market (or market square) and synagogues in Bonyhád and the need to preserve the Apponyi Castle in Hőgyész. Takács, as is evident from his affairs, is mainly active in Bonyhád and Dombóvár, where he held a significant part of his forums as well. He also appeared in a few smaller towns, such as the aforementioned Hőgyész, where he addressed local issues, but this was not an integral part of his campaign or his communications. He is supported in his messages by his party's national politicians, László Varjú, who is also starting to campaign, and his party's Member of Parliament Zsolt Gréczy. Emphasising local roots is also an indispensable element of Takács's campaign, and he is the only one who has not been accused of being a parachutist by teol.hu, which campaigns alongside Csibi (at least locally, but it has been reported that he has appeared in the political life of several municipalities). Takács also pointed out that, unlike Csibi, he has worked in the district in recent years, while his Fidesz rival was the head of an institute in Budapest.
Ágoston Pál variously represented in his campaign messages that directly targeted the people of Tolna, as well as his party's national themes. It was emphasised that we must reach across the sectarian divide, that the Magyar-Menczer battle would be the second Middle Ages, while Ágoston's victory would be the beginning of the second reform era. He also spoke of the importance of the renovation of the Apponyi Castle, mentioned above, but he was lost on many small matters, not really articulating a clear vision. One example: he went to the village of Kocsola (~1100 inhabitants), where he talked in a video about how the price per square meter of real estate in the village had increased sixfold, while the conditions in the village did not justify this. To illustrate this, he showed some beer cans floating in the local stream, a dead fox carcass and some discarded chocolate chips. The conclusion (Is the problem a public health or a housing crisis? Does it extend beyond Kocsola?) was not, however, drawn, so apart from the fact that the viewer of the video may wonder at the state of affairs filmed or the fact of the rise in property prices, no real political message was conveyed. Apart from Kocsola, Ágoston also visited a few other smaller municipalities, mainly knocking on doors and leafleting, but he could not compete with the agile campaign of Csibi either. He also invited the other candidates to a debate, but this did not end up happening. 
Vilcsek is definitely the strangest candidate, and not just because he was the mayor of a village in Borsod for 20 years, which has little to do with Tolna. Vilcsek is one of the chairmen of a party formed from a Facebook group called the Association of Political Stateless Persons. Both Vilcsek's and the group's rhetoric are extremely populist, strongly anti-elitist and in many cases perhaps even vulgar. One of Vilcsek's posts, about his rivals handing out gifts and donations before the holidays, is entitled "Political whores!!!! GET OUT!!!" (in the video Vilcsek shouts and repeatedly calls his opponents political whores). His promises are similarly populist (he has few specifics beyond saying that he will solve everything together with the residents). His biggest promise, which he dedicated a video to announce, is that if elected he will give 90% of his MP salary to the residents of Tolna. He also targets price-sensitive voters with videos in which he talks about the high price of vegetables. His main message is that he is a man of the countryside, and as Tolna County is rural and he is rural, this is his terrain. 
POSTERS AND MEDIA 

Poster and media campaigns are an indispensable part of election campaigns. An interesting point of last year's municipal elections was that many candidates, even mayors, sensing the changing needs of the electorate, did not use their own party’s image, but used slightly different colours and graphic elements in their campaigns. Below are examples of the posters of László Böröcz and Tamás Soproni, whose party affiliation is revealed only by their not very prominent logos. However, the colours of the posters and the slogans used do not correspond to those of their parties.
[image: A képen szöveg, Emberi arc, ruházat, öltöny látható

Előfordulhat, hogy a mesterséges intelligencia által létrehozott tartalom helytelen.]
Although party affiliation plays a much bigger role in a general election (even if it is only an individual by-election seat), it could have reasonably arisen whether the growing antipathy towards parliamentary parties might not lead candidates to put their nominating organisations on the backburner. The fact that Harangozó is standing as an independent candidate with the support of MSZP is in line with this thought. First of all, let's look at the posters and leaflets (unfortunately, not all the candidates' posters were available in good quality, so we replaced some of them with the most similar ones available online). Sources for the images: Facebook pages and 444.
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Előfordulhat, hogy a mesterséges intelligencia által létrehozott tartalom helytelen.]
In the case of Csibi, we see a relatively standard Fidesz image. "We will continue!" can of course be interpreted as a reference to Potápi's work, but based on the image, this is more so the government's usual election message. Thus, based on the poster, the messages that are important in her campaign (Potápi, local embeddedness, székely identity in Bukovina) are not emphasised at all. In case one does not know for which election the poster was made, it could just as well be Tolna 2 as Fejér 3, because the poster does not even show the name or image of the county. Of course, locally, everyone is aware, so this is not a problem, it merely illustrates how Fidesz’s thinking in the election was based on a pre-planned template. 
Gábor Harangozó's poster is much more interesting. On the one hand, the landscape behind the poster shows both the mountain range and the aesthetic on the basis of which Harangozó is trying to position himself as an agricultural politician. It is striking how prominent MSZP is on the poster compared to the fact that Harangozó is in principle an independent candidate. "2026 begins now" is a noticeable party message, and the party's image is reinforced by the red bottom bar and the logo above it. It is also a little comical that the words "Independent candidate with the support of MSZP" are in small letters, and the white lettering is almost illegible against the bright green grass. The idea that MSZP wanted to conceal Harangozó's independence for some reason may well occur to anyone looking at the poster. This leads to a major contradiction since independent candidate status is consistently mentioned.
László Takács is also clearly a party candidate, with a poster in DK's corporate colours and a DK logo next to his face. Takács's poster emphasises the local, the background of his posters is Dombóvár in a pale blue shade, and the inscription "Change for the valley, for the mountain ridge", although it does not explicitly mention Tolna, the use of landscape units instead of the names of counties and certain settlements gives the poster an insider's feeling, further strengthening the position of the politician who is locally embedded, which is also emphasised in his campaign.
Dúró's poster also does not give the impression of an independent candidate, but this was not the intention here either. The Mi Hazánk logo is almost the same size as the MEP's name, and the party colours ensure that not only the candidate but also the nominating organisation is recognisable. There is no explicit reference to the location on the poster, but the historical atlas-style settlement on the right is probably Dombóvár, and the Parliament building is shown in red on the left. The poster thus tries to convey the idea that Dúró intends to represent the local people in the Parliament. In addition, Dúró also emphasises on the poster that she is the most likely opposition candidate to win, which is an attempt to take advantage of the inclination of opposition voters to gravitate towards the candidate with the best chance of defeating Fidesz.
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Előfordulhat, hogy a mesterséges intelligencia által létrehozott tartalom helytelen.]Unfortunately, the photo of Pál Ágoston’s posters was only available in poor quality, but it shows that the messages are more related to national issues (bringing young people home, improving health care). The poster is also marked with the party's golden colour, and the reference to the location can be seen in the name of the constituency and in the depiction of some buildings in the municipalities of the constituency. It is interesting that the poster states that Ágoston is the 'candidate of the new opposition', following the narrative path set out by Tisza to separate opposition parties inside and outside parliament. Ágoston and the 2RK, by inserting the old-opposition-new-opposition dichotomy (and positioning themselves in the latter), were clearly trying to appeal to Tisza's supporters. By the way, it was not only Ágoston who tried to appeal to Tisza sympathisers: a Facebook page called Bonyhád Democrats, created at the end of December 2024, called for the support of László Takács of DK in a targeted advertisement.

Who is behind the site and the funding of the ads has not yet been revealed.
In Vilcsek's case, like his campaign messages, his poster suffers from a lack of messaging. Behind his image is the county of Tolna, whose number two constituency he is standing for. In addition, Vicsek's poster says nothing about the candidate or his aims, which was a missed opportunity for a candidate who is less well known locally.
Of course, posters are not in themselves decisive; media presence is at least as, if not more, important. Csibi was the most visible of the candidates in the media, but as this was primarily a local public event, she rarely made it to national media. Nevertheless, she appeared twice on HírTV programmes, at the beginning of the campaign and again in the run-up. Her presence was much stronger on the news pages of the Tolna County newspaper teol.hu, which shared several articles a day on current events in the campaign of Csibi. In addition, Tolnatáj Televízió, which has 137,000 followers, played an important role and reported on Csibi’s campaign’s main events (school visits, headstone erection), albeit less frequently than teol. Tolnatáj also reported on one of Dúró's campaign events in Bonyhád, but apart from that, few portals or traditional/internet television channels featured the Mi Hazánk candidate. Even the party-affiliated Magyar Jelen did not pay much attention to Dúró's candidacy, although on 6 January Magyar Jelen did an hour-long interview with her, the subject of which was child protection services in Hungary. The interview did not even mention during the presentation that Dúró would be a candidate in an election, only that she would be the deputy speaker of the National Assembly. By the way, a video of the aforementioned Bonyhád forum with a relatively high number of views (15,000) is also available on László Toroczkai's YouTube channel. The topic of the forum was the uplift of the countryside.
The other candidates had no significant media presence. The campaigns of Harangozó, Takács, Ágoston and Vilcsek were not really covered by national or local media after their candidacies were announced. There are four articles about Takács on the DK-sympathising Nyugati Fény site, three of which are about his candidacy and signature collection, and the most recent is that Klára Dobrev distributed fruit in Bonyhád to support Takács's campaign.
The playing field is more even on social media. As already mentioned, all six candidates have their own social media pages, where all of them, with the exception of Vilcsek, post on a daily basis (even several times). The posts have a number of things in common, which need not be highlighted: photos of the campaign, the campaign team, the forums.
There was also content that helped differentiate between the candidates and gave some of them a unique identity. In Csibi's case, two of these things can be highlighted, which also cultivated synergy with the character she built outside of her Facebook page. One of these is her posts about cherishing traditions. She has shared many photos and videos, in addition to the usual ones from her forums and tours, of her upholding some local or general tradition, in an attempt to reach a more conservative audience of locals who are more traditionally minded. She has posted several pictures of herself participating in a pig slaughter, several posts commemorating the importance of Christmas and Christianity during the holidays, a lot of campaign material where she listens to mass in church, and has emphasised her own identity as a székely from Bukovina. This was not only evident in videos of her attending meetings of local Bukovina székely communities. In several settlements she has participated in a splashing, which is a tradition similar to the nativity scene among the Bukovina székelys. By cultivating these traditions, Csibi is both strengthening the image of the local people (because she is cultivating the traditions of an ethnic group that has found a new home in Tolna) and playing on strings that are dear to conservative/Fidesz ears, building up the ideal of székely customs, idealised village life and Christianity. The other tool she uses to reinforce her previously established persona on social media platforms is the videos flooding her Facebook page, in which certain public figures from the constituency towns encourage residents to support Csibi. Among these people are ordinary civilians, village mayors, cultural life organisers, local community spokespeople (German municipality and székely community leaders in Bukovina), a local entrepreneur, a member of a dog rescue association, nationally known faces of Fidesz, Potápi's daughter and a teacher who claims to have known Árpád Potápi from way back and sees Krisztina Csibi as his worthy successor. In total, more than 40 of these short videos have been uploaded to Csibi's site in a few weeks. These videos are obviously intended to deepen the image of the embedded politician, and not without success. The fact that she addresses people from many corners of society further underlines the fact that Csibi is everywhere and that anyone can contact her if they run into problems. In addition, there are a few short videos with pathetic music and fast cuts, in which Csibi is signing something, talking to people and constantly in motion. This is obviously intended to give the viewer the impression of a dynamic politician ready to take action.
In contrast, Dúró's social media page, while containing a similar amount of material, is only marginally related to the election. The pictures shared with some mayors also serve to emphasise embeddedness, but because they are pictures, they are not enough to tell voters to support Dóra Dúró with their votes. She also published a photo of the head of a local institution for young people with disabilities in Kaposszekcső, but it is not clear who the target audience of such a photo is, or what the aim is. Apart from that, there are only a few photos of the bar and the forum, and the party's national messages on the Mi Hazánk candidate's page.
Similarly, independent Harangozó's page is filled with MSZP's national messages as well. The socialist politician has posted photos almost exclusively of MSZP messages, the bar, a few street forums and a few local issues. His video content is a touch more interesting. Most of the short videos he has posted are a quick demonstration of some problem (dilapidated buildings, unbuilt industrial park, unbuilt M9 motorway, poor state of the medical centre in Dombóvár). These videos serve the purpose for which they were made: they can show the problems Harangozó wants to identify. Harangozó also has several other long, 40–45-minute videos in which he talks to nationally known politicians and analysts (István Hiller, Katalin Lukácsi, András Bíró-Nagy) about important issues in the country. These were basically intended to serve his campaign, and the location of the discussions is also Dombóvár, but the topic is too general to be an effective campaign tool, and the selected guests also convey a dissonant message. Hiller obviously has an associative relationship with the left, while Lukácsi, formerly of KDNP and since part of the Márky-Zay movement, may be more of a reference point for right-wing voters.
Similar to Harangozó, Takács tries to present problems in short videos that are similar to those identified by the socialist candidate (lack of industrial parks, dilapidated buildings, the condition of Apponyi Castle). However, his videos are much longer. Harangozó's videos fit into the reel format, they are under a minute long, which makes his material dynamic. In contrast, Takács's videos are often 3-4 minutes long, much more drawn out and, although they present problems in more detail, are less suitable for holding attention. Takács probably does not have as much of a professional crew behind him as Harangozó or Csibi, which is evident not only from these, but also from the fact that many of the photos he shares from his campaign were poorly edited and uploaded to his Facebook page in such a way that [image: A képen ruházat, személy, lábbelik, ember látható

Előfordulhat, hogy a mesterséges intelligencia által létrehozott tartalom helytelen.]the watermark showing the brand and type of phone remained in the image.
The two pictures above clearly illustrate the difference between the pictures uploaded by Takács and Csibi with the campaign team. With Csibi on her own page and with her campaign team, it was impossible to find a picture like Takács's, because they paid attention to composing every picture they could in advance. Beyond the composition, many technical differences can also be discovered, starting with the aforementioned watermark, to the fact that Takács's photo is simply tilted due to the phone being held at an angle. Incidentally, the picture also shows Gergely Arató and Ágnes Vadai, the DK's leading names (including the previously mentioned Klára Dobrev) only appeared in the last week of the campaign.
Pál Ágoston's social media presence is not very interesting from an analytical perspective; he paid attention to the fact that his photos included locally known buildings (Kakasd village house, the Monument of Inclusion and Reconciliation in Tevel, Apponyi Castle, churches in settlements) with which he wanted to demonstrate his local knowledge. In addition, a joint photo with Ernő Vilcsek was posted last week, in the post of which he emphasized the importance of dialogue, similar to his party's message. What is noteworthy about him, and a clear mistake, are his two short videos. One is the previously mentioned video filmed in the village of Kocsola, in which he shows that the settlement is littered with garbage and a fox carcass is lying around. The other is a material made in Értény, in which the politician opens with the following sentence: "You might think that I'm hiking in a forest, but that's not the case. This is Értény." Then the phone's camera pans to a muddy stretch of road. The intention is clearly to present undesirable public conditions, but the videos do not name those responsible for them (they do not define the problems themselves, they only show symptoms), so their mood is more like someone wants to show the town itself to be undesirable because of the public conditions prevailing there.
Ernő Vilcsek seems to have almost no staff behind him during his campaign. He does not post pictures, but he does post a lot of videos (typically 5-10 minutes long). In these he speaks in a lower linguistic register, which he refers to as the voice of the countryside, but these may have been off-putting to more highly educated voters. In the videos, which he records when not at home, when driving or walking, one can sense that he often improvises, further reinforcing the character he wants to represent. In his videos, he discusses the decline of rural Hungary, often in black and white to reinforce this message. Finally, a video released on 8 January of him is more strange than impressive. Here, to electronic music, we see images of him posing for photographs with signs marking the edges of the constituency towns, while a male and a female voice alternate in praising Vilcsek. Vilcsek is in the same outfit in all the pictures, so it can be assumed that he took photos with all the signs in one day. He is the only one who has no record of holding any forum during his campaign.
	THE RESULTS AND THE REASONS BEHIND THEM

It is difficult to say what role her strong campaign played in Csibi's victory compared to her rivals, given that we are talking about a district where Árpád Potápi has always had a very strong record as a Fidesz candidate. Such a huge victory was not to be expected from the locally much less known Csibi, who had only three months to campaign. The fact that she ended up doing even better than Potápi is obviously due to the low turnout and the absence of Tisza. However, Csibi's victory of almost 64% still exceeded expectations (Fidesz won 54% of the district in the summer EP elections and Potápi 62.5% in 2022).
However, the result should also be seen in the context of turnout, which is the second-lowest in a by-election held under the new electoral system. Only the by-election held in 2020 in the 4th individual constituency of Fejér with 29% turnout has seen fewer people turn up since the abolition of the two-round system. This result is even lower if we take into account the context of a very active political period. It is difficult to say whether the low turnout is due to poor party mobilisation or the absence of Tisza and the constant calls for a boycott by Péter Magyar.
There are several points in Csibi's campaign that were essential to her victory and important to understand for those who are thinking about political campaigning. One is the emphasis on local embeddedness. Although, strictly speaking, Csibi was not the candidate with the strongest ties to Tolna, having worked in Budapest for ten years, she managed to avoid being identified with Budapest by highlighting her former jobs in Tolna and her residence in a village in Tolna. She further strengthened her roots by visiting all the municipalities of the constituency, where she met with local leaders and visited cultural programmes, sporting events and Christmas fairs of the respective villages with them. The most important local dignitary with whom she built an associative relationship on several levels was Árpád Potápi. Potápi's popularity, as shown by the fact that he was far more popular in the constituency than the Fidesz list, was a resource that was key to Csibi's victory. It was not only intended to build continuity between the popular Potápi and Csibi, but also to present an image of a politician who was equally familiar with local conditions. Csibi's own life, her relationship with Potápi and her visits to the municipalities, although three separate themes, have been successfully shaped into a coherent story, well structured, in which the work of the deceased, locally popular MP is taken over by a close colleague who, through her own local patriotism, is able to continue the work of the former and, although as a local she knows the local problems, she nevertheless goes and listens to the thoughts of the inhabitants of the smallest villages.
Of course, one cannot help but mention that it was not enough to formulate Csibi's message, it also had to be communicated intensively, in which the pro-government press, especially teol.hu, played a significant role. The portal not only took over Csibi's messages sometimes verbatim, but also took on the negative propaganda. Although the negative campaign was less noticeable compared to the last parliamentary elections, the pro-government press never forgot to mention that Csibi's challengers were parachutists, incompetent or populists.
But apart from Csibi, all the opposition parties running have a reason to be happy, especially DK and Mi Hazánk. Obviously, none of them expected to win the district, but their candidates' results of 10 and 19 percent respectively far exceed their popularity in national opinion polls. Obviously, they could not have achieved such a good result for themselves if Péter Magyar's party had also put up a candidate, or if they had held a regular parliamentary election instead of a by-election, but the results have given these parties, which have been lacking in success lately, a communication boost. Gábor Harangozó, the MSZP candidate, is less happy, as neither his relative popularity nor the party supporting him have been able to bring his results at least close to those of Takács. Although a result of nearly 2.5 percent in a strongly Fidesz district is slowly becoming an incredible achievement for MSZP, it is questionable how much this can get voters to vote for them in the future. 
In addition to the Potápi factor, the tour of the municipalities in the district should also be remembered. Among the candidates, Csibi visited most of the settlements, appearing in all the smaller villages, but she was also present in Dombóvár and Bonyhád. This is important not only because it reinforced the image that Csibi has built up about herself (the propaganda of her opponents) that she is a local, embedded politician and the only one who understands and can represent the problems of the locals. The real advantage of this is that she is publicly visible, she can create the feeling that anyone can turn to her in the same way as they did to Potápi. This is obviously not the case, and after her inauguration she will probably not visit every small village in her district with such intensity, but the message is still clear: I will be a politician who can be reached by voters, with whom anyone can have a personal relationship. 
Of course, touring a constituency is not easy at all. Although at first you might think that it's a simple part of the campaign - you just have to travel, smile, say a few words and then move on -, this is a misconception. The lion's share of the work is done before the visit, and that is networking. You need to know who to go to during such a visit, who the key opinion leaders in the locality are (mayor, community centre leader, central figures in local community life) who can help get the message across, who can best connect the politician with the population. This work can no longer be replaced in the campaign. That is why we have seen Pál Ágoston campaigning in villages by knocking on doors (which is indeed personal, but the time and effort invested is probably not directly proportional to the success of the method), while Krisztina Csibi was able to speak to a significant crowd in Kisvejke (350 people) as well as in Bonyhád. 
The victory of Fidesz could only have become questionable if Tisza had run, but the absence of Péter Magyar soon made the first election of 2025 predictable. From then on, the interesting aspect of the election was not the Tolna battle of a feverishly fought war between Fidesz and Tisza, but a show of strength of the opposition parties in parliament (and Fidesz, of course) where each party could try to prove that its support had not been eroded by Tisza. In the end, in their own way, they all succeeded, as both Fidesz and the opposition parties were able to improve on their poor results in opinion polls in recent months as Tisza, on par with Fidesz or even larger than the governing party, did not put forward a candidate. Still, the biggest winner is Fidesz, which can present itself as the dominant party again after a long time, and which has won a clear victory over its challengers as if in its heyday. The Fidesz campaign contained many elements from which the opposition can learn for the next national elections. Presence and networking are things that have been tacked on a thousand times but not understood. Going out to constituency communities should not only be a feature of the campaign period, but also a way to build and maintain links and grassroots organisations between elections. This can lead a politician to victory even if their opponent is nationally known, or even if they really speak about local issues, because without the right personal connections, it won't have any impact. CONCLUSION

Looking behind the numbers and assessing the circumstances (circumstances such as Tisza not running, the difference in strength between the governing and opposition campaigns, the crisis in the parliamentary opposition parties, the party's past record locally, the turnout in the elections, etc.), it is far from clear whether the victory trophy is golden or rusty. For although the governing parties won on Sunday, it is far from certain that they will benefit as much as they would like in the long run. Of course, there is equally little to be gained by Péter Magyar, who took no risks, but he realised that even if he had won, his gains would have been minimal. The news of Tisza's victory itself would presumably have been worth more than the seat, but the news value of the victory would have been quickly replaced by the government media's discussion of the MP's perceived or real issues and the forced reaction to this. However, because the elections took place in such special circumstances, it is not really worth drawing any long-term conclusions, as it is doubtful that the 2026 elections would be held with such a low turnout and the largest opposition party absent.
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